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BRAND IDENTITY
CREATIVE DIRECTION
NAMING
| English |

Ech es Beyond




Ech es Beyond

BRAND IDENTITY
IDEATION & DIRECTION
NARRATIVE
| English |

Ech ‘es Beyond

We amplify the voices
of new visionaries and
boutique startups—

and of established brands ready to start over
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PEKNE BYVANIE
FEROVE CENY

BRAND IDENTITY
CREATIVE DIRECTION
NAMING & NARRATIVE

| Slovak |

PE-EF

PEKNE BYVANIE
FEROVE CENY

PE—EF je butikovy developer reziden&nych ni
polyfunkénych objektov a rodinnych domov v

NasSe projekty potesia cenou, funkénym dizaj
kvalitou materialov a su¢asnou estetikou.

VERIME, Ze pekné byvanie méze byt
v Bratislave dostupné za férovu cenu.

TVORIME malé reziden&né projekty, PEKNE BYVANIE ZA FEROVU CENU?
ktoré poteSia dizajnom aj cenami. PE—EF REALIZUJE VASU PREDSTAVU.



PEKNE BYVANIE
FEROVE CENY

BRAND IDENTITY
CREATIVE DIRECTION
WEBSITE
| Slovak |

PEKNE BYVANIE
FEROVE CENY
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VERIME, ZE PEKNE BYVANIE MOZE BYT V BRATISLAVE DOSTUPNE ZA FEROVU CENU
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PEKNE BYVANIE
FEROVE CENY

BRAND COMMUNICATION
FACEBOOK CONCEPT
| Slovak |

PEEF
Published by Lila Rose @ - 13 May - @

PEKNE BYVANIE ZA FEROVE CENY 2

/ PE—EF je butikovy developer rezidencnych nehnutelnosti, polyfunkénych objektov a
rodinnych domov v Bratislave.

+ Nase projekty potesia cenou, funkénym dizajnom, kvalitou materidlov a sti¢asnou estetikou.

Nova webstranka ¢oskoro 3¢

#peefsk #nehr i edaj #Predaj itelnosti i i #nehr
#novostavba #novebyvanie #BytNaPredaj #domnapredaj #novybyt #NovyDom
#novydomov #bratislavalife #bratislava

PEKNE
BYVANIE
FE

PEEF

Published by Lila Rose @ - 5 June - @
&:PREDAJ | 3-izb. dizajnovy byt s kralovskou terasou | Novostavba 2025 Toryska
/ Nové byvanie s benefitmi: atraktivny dizajn a Cisté architektonické prevedenie, velkorysa
terasa, lokalita s oblibenym lesoparkom, dobré dostupnost a vietko na dosah. Za vyhodnu
cenu.
Plocha: 98m2
Terasa: 41,9 m2
Podlazie: 3/3 NP
(4 Cena: 245 990 € / Standard
#peefsk #nehr i edaj #Pr j itelnosti ity i #nehnutelnosti
#novostavba #novebyvanie #BytNaPredaj #novybyt #NovyDom #novydomov #vrakuna
#ilovebratislava #bratislava #3izbovybyt

PEEF
Published by Lila Rose @ - 17 July at17:17 - @

/ ODOVZDANE
Dal3i byt v projekte TORYSKA odovzdany spokojnému majitelovi.

& KI'a¢ k novému domovu, klié k zaciatku dalSieho pribehu...

Ak hladate ten svoj a teraz je spravny ¢as, ozvite sa nam

#peefsk #nehr edaj #Pr j telnosti i i #nehnutelnosti
#novostavba #novebyvanie #BytNaPredaj #novybyt #NovyDom #2izbovybyt #3izbovybyt
#vrakuna #lesopark #ilovebratislava #bratislava #novydomov

PEKNE BY

ODOVZDANE DALSIEMU SPOKOINEMU
MAJITELOVI V NASOM PROJEKTE TORYSKA
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Emerald Grid

BRAND IDENTITY
CREATIVE DIRECTION
NAMING & NARRATIVE

| Slovak & English |

\'Z

EMERALD GRID IS NOT ANOTHER INSTITUTION.

It is a living organism in which every
wise person and great idea has its place.
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Emerald Grid

SUSTAINABLE INTELLIGENGCE

BRAND IDENTITY
CREATIVE DIRECTION
WEBSITE
| Slovak & English |

N7 - 7 ik
Emerald Grid P \ \ PLATFORM EVENTS PROJECTS MEMBERSHIP NEWS CONTACT e
N R - 3

R Cluster for ollgl /\Z
nd green trqnsf\fn@tion

gh educotlon and internstiondl cdfigboratien.|

We help companies discover sustainable,
environmentally friendly paths to digital
development—while actively seeking
funding opportunities. Good intentions
deserve real support.

Martina Dulajové Founder & CEO

Y Digital
Y Education
Y Green



Emerald Grid

SUSTAINABLE INTELLIGENGCE

BRAND COMMUNICATION
SOCIAL MEDIA CONCEPT
| English |

We believe We believe We believe
in a digital in meaningful in partnership

v Digital
¥ Education
L ¥ Green

We help companies discover | \ 4 o .
Rt g, A ; r Innovation
friendly stratogies to digital \ / N e

development—while actively \& -4 i - b -
seeking funding opportunities. P f ) B\ S u Stq Inani I It‘l
Good intentions truly deserve E] nera |d Gﬂd \ j \ . .

gonuine support Sus TS T ET G e / : - : |nc|us|\l|t\l

Martina Dulajové, Founder & CEQ
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LY Al digital and green \
S | - N # T . I \We connect We build \We create
transtormation v~ \ . . .
- 4 \ Y education, active meaningful
O digital and international projects and
S \ = green. partnerships. events.
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VISUAL IDENTITY
CREATIVE DIRECTION
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BRAND IDENTITY
CREATIVE DIRECTION
NARRATIVE & WEBSITE

| Slovak & English |

DAU SLUZBY ONAS BLOG KONTAKT EN  Q
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Tvorime komunitu
[udi z réznych
prostredi a sfér




BRAND COMMUNICATION
SOCIAL MEDIA CONTENT
| Slovak |

ybné spracovanie.
onalny pristup

aochota poméct
sk 'm problémom.

JOFISERVISSR.0.

66pOMOZEM VAM
NASTAVIT PROCESY AKO

TAK, ABY STE MALISVOJE
PENIAZE POD KONTROLOU

AMOHLI SI ICH UZIVAT OVASED
DAU JER J ; SA
ATVORENA OSOBNYM POSTARAME S RADOSTOU
— SONA FIGUROVA POCITOM DOVERYe

S DOVEROU ARADOSTOU.

dane a (ictovnictvo
s doverou a radostou

S6VERIMV OSC
,NAVNIMANIE S| OBRATTE SANANAS
KAZDEHO CLOVEKA. SDOVEROU, O VASE
PODLA TOHO NAVRHNEM ) )
\ SIERIES SAPOSTARAME
SRADOSTOU
— SONA FIGUROVA

4

OBLE LINIE APOVABNE
TVAROSLOVIE
VYSNIVANE

VYTVORIL ARCHITEKT
MATEJ MISKOVSKY.




blu : gallery

fresh contemporary art

BRAND IDENTITY
CREATIVE DIRECTION
NARRATIVE
| Slovak |

blu : gallery

fresh contemporary art

Sucasné umenie ma novy galerijny koncept v Modre :
blu : gallery, priestor pre kvalitné slovenské umenie.

Ideovy pristup charakterizuje a obrazne definuje:
sviezost, priezra¢nost, fluidita.

Kuratorska selekcia profesionalnych umelcov je:
kontemporalna, odvazna, trendy, autenticka a kvalitna.

Zameranie galérie je predovSetkym na:

figuralne, konceptualne a abstraktné umenie.

Moézete sa teSit na vzdy sviezi vyber:

grafiky, malby, ilustracie, sochy, dizajnu.

Galerijny program charakterizuje dvojbodka v nazve :
objasnuje, rozvadza, vysvetluje.

Za konceptom blu : gallery stoji Katarina Janakova:
art dealerka a zberatelka su¢asného slovenského umenia.



blu : gallery

fresh contemporary art

BRAND COMMUNICATION
SOCIAL MEDIA CONCEPT
| Slovak |

e
Zuzana Shop early,
Svatik : 2 enjoy later

preexponované

emblematické experimentalne

Playing
Artemis

Andrea
Bartosova :

\
LA

Tore And what is
: your spirit
Pl animal?

idedl Zenskosti

Viastna identita alter ego

Jana Obyégajny

Farmanova:

And what %
isyour spirit =~
animal?

2.7.—17:00
sobota

poetizdcia

ikonografia




nmy

V KRAJINE
ZAZRAKOV

BRAND IDENTITY
CREATIVE DIRECTION
NARRATIVE & WEBSITE

| Slovak |

nmy

V KRAJINE
ZAZRAKOV

Vel'ké deti malym

Amy

V KRAJINE
ZAZRAKOV




KLUB

HORSKYCH VODCOV

BRAND IDENTITY CONCEPT
CREATIVE DIRECTION
BRAND NARRATIVE
| Slovak |

KLUB
HORSKYCH
VODCOV

KLUB

b Vonsricr vobcov 14

SLIEZSKY DOM

NaGsho horského vodeu uz dihsi Eas nikto nevidel.
Zlahla sa pod nim tatranska zem. Nie viak doslova,
kde-tu sa objavia jeho stopy.

Velickou dolinou sa $iria redi o jeho dobrych skutkoch
a hrdinskych &inoch. Vzhliadajd k nemu mali aj velki
wyletnici i zvieratkd z narodného parku.

Pomohol zranenému kamzikovi, zbludenych turistov
doviedol do Sliezskeho domu, pred malym ‘badatelom
zachranil vzéeny poniklec..
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M-BOHAC
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BRAND IDENTITY CONCEPT
CREATIVE DIRECTION
| Slovak & English |

USSP eeed [.~\AI

Conceptual Direction



M-BOHAC

AESTHETIC + SURGERY

BRAND IDENTITY
CREATIVE DIRECTION
WEBSITE
| Slovak & English |

Osobnost

Vzdelanie

Chirurgia

Posobenie

Umenstvo

Vyskum

Vizia

M. BOHACL ZAKROKY GALERIA

RECENZIE

MEB CLINIC - KONTAKT

Aesthetic + Surgery



M-BOHAC

AESTHETIC + SURGERY

BRAND COMMUNICATION
INSTAGRAM VISUAL CONCEPT
CONTENT & NARRATIVE
| Slovak & English |

Umenstvo

Martin Bohag
AESTHETIC e
+SURGERY S
| a @

Sculpting
the Beauty

M-BOHAC

FASHION WELLNESS

FUTURE
TECHNOLOGY TRENDS

ART

Ne

Estetika
Umenstvo
Chirurgia

Vyskum

M-BOHAC

AESTHETIC * SURGERY




DIAGRAM

CONCEPT STORE

BRAND IDENTITY NARRATIVE
| Slovak & English |

DIAGRAM DIAGRAM
GEOMETRIA OSOBITOSTI GEOMETRY OF SINGULARITY
SPERK 7 OBJEKT N D EKOR OBJECT / JEWELLERY ~ DECOR
[
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‘
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THE CONCEPT
OF SUBJECTIVE BEAUTY,
DISCOVERED AROUND THE GLOBE
BY SILVIA PALDIA.

KONCEPT
SUBJEKTIVNE] KRASY,
KTORY PRE VAS PO SVETE
OBJAVUJE SILVIA PALDIA.

SUBTLE JEWELLERY,
ARTISANAL CANDLES,
OBJETS D'ART.

JEMNY SPERK,
ARTIZANALNE SVIECKY,
UMELECKE OBJEKTY.

TO DECORATE YOU
AND THE SPACE AROUND.

OZDOBI VAS
I PRIESTOR NAVOKOL.

Q

48:1428745'17°1105867

Q

48:1428745'17°1105867




DIAGRAM

CONCEPT STORE

BRAND NARRATIVES
COPYWRITING / TRANSCREATION
| Slovak & English |

FORNANETTI |
PROFUMI

IKONICKE SVIECKY.

MEADOWS

ke
] . ] i , . (i
Premiove vone omamia zmysly >
a unikatna doza od talianskeho umelca ks e
sa stane hodnotnou zherarelskou
ozdobou. H®RTENSE

L'OBJET

gATOMI KAWAKITA JEWELR,

NEW YORK

DRAHE SPERKY.

Jedine¢ny dizajn
a zmysel pre nadéasovd krisu,
vyrvarany rué¢ne v New Yorku

japonskou dizajnerkou. L"OBJET

HOME DECOR.

Hodnotné dekorativne objekry,

kroré funkdne skrdadlia kazdy priestor,

Zalozené v Beverly Hills,
prediavané po celom svere.

SETTL 4

Nl’l & - S unigue porcelain by Italian artist

FORNANETTI
PROFUMI

ICONIC CANDLES.

Premium fragrances
will allure the senses and a

will become a2 treasured
ollecrors' decoration.

gATOM] KAWAKITA JEWEL Ry

MEW YORK

EXQUISITE JEWELLERY.

An original design
with a sense for timeless beaury,
crafrted by hand in New York

L’OBJET by the Japanese designer.

HOME DECOR.

Valuable decorative objects
that funcrionally beaurtify any space.
Based in Beverly Hills,
discovered worldwide.



DIAGRAM

CONCEPT STORE

BRAND COMMUNICATION
INSTAGRAM VISUAL CONCEPT
CONTENT & NARRATIVE
| Slovak & English |

diagram.store EZ3
G 334posts 1,942 followers 270 following
X DIAGRAM
GEOMETRY OF SINGULARITY.
OBJECT | JEWELLERY / DECOR

www.diagram.sk

& POSTS TAGGED




DIAGRAM

CONCEPT STORE

CAMPAIGN / SASHA G
NARRATIVES
| English |

SASSY
SPLENDID
STARRY

SUMPTUOD .
STARRY

SASSY
SINGULAR

quRY !g;! f




JEWELLERY

CREATIVE WRITING
CREATIVE TRANSLATION

| Slovak & English |

PRECIOUS JEWELLERY INSPIRED BY ANCIENT ARTEFACTS
AND THE NATURAL WORLD. CREATED BY HAND IN LONDON,
FOR LIBERTINE COLLECTORS, SINCE 198s.

“I AM A DREAMER AND JUST LOOKING AT
THE NIGHT SKY INSPIRES MY PIECES.”
LAURA LEE

Laura’s love of jewellery began as a child, when her mother
handed her a charm bracelet, heavy with trinkets,
collected from travels around the world.

This eclectic approach became her signature.

The combination of fine metals, gemstones, symbols and shapes,
allows every collector to create their own unique story,
adorned with treasured mementos.

Laura Lee Jewellery is made from
nine or eighteen carat gold and sterling silver.
All stones are natural gemstones of the highest quality.
Laura’s absoute favourite gem is the diamond.

“I LOVE THE MYSTERY AND INTRIGUE BEHIND ALL GEMSTONES.

THEY HAVE SUCH A SENSE OF HISTORY - THE SECRETS THESE ROCKS MUST HOLD!

SOMEHOW DIAMONDS ARE THE MOST MAGICAL OF ALL BECAUSE
THEY'RE SO BRIGHT AND BRILLIANT.”
LAURA LEE

VZACNE SPERKY INSPIROVANE STAROZITNYMI ARTEFAKTMI
A PRIRODNYM SVETOM. RUCNE VYTVORENE V LONDYNE,
PRE VZLETNYCH ZBERATELOV, OD ROKU 1985.

“RADA SNIVAM, UZ LEN POHLAD NA NOCNU OBLOHU
INSPIRUJE VZNIK MOJICH SPERKOV.”
LAURA LEE

Laurina laska k $perku zacala ked bola dieta
amama jej darovala nairamok prezdobeny priveskami
zozbieranymi z ciest po celom svete.

Tento eklekticky pristup sa stal jej autorskym rukopisom.

Kombinacia jemnych kovov, drahokamov, symbolov a tvarov,
umoznuje kazdému zberatelovi vytvorit si vlastny jedine¢ny pribeh,
zdobeny drahocennymi spomienkami.

Laura Lee Jewellery je vyrobena
z devit alebo osemnast karatového zlata a rydzeho striebra.
Vsetky kamene st prirodné drahokami najvyssej kvality.
Laurin najobltbenejsi vzacny kamen je diamant.

“MILUJEM MYSTERIU DRAHYCH KAMENOY.
VSETKY V SEBE UKRYVAJU HISTORIU - TAJOMSTVA, KTORE MUSIA MAT!
DIAMANTY SU VSAK NAJKUZELNEJSIE ZO VSETKYCH,
SU TAKE JASNE A BRILANTNE.”
LAURA LEE



BOHObO

BOHO  1omnc BODY

NAMING
BRAND IDENTITY CONCEPT
BRAND IDENTITY NARRATIVE
| Slovak & English |

-

BOHO8O
Indpirovany bohémskou estetikou

a ritudlmi béajneho ostrova Mykonos,
boutique wellness BO HO BO prinasa radikalny

ZAZITOK FORMOVANIAPOSTAVY

umocneny holistickym dizajnom,
vo vile na hradnom kopci.




BOHOBO

BOHO  1omnc BODY

BRAND NARRATIVES
WEBSITE
SOCIAL MEDIA COMMUNICATION
| Slovak & English |

BOHO4O

KONCEPT  PRISTROJE  GALERIA  PRIATELIA  CENNIK KONTAKT

i )

" BOIOO |

=

Ingpirovany bohémskou estetikou
a ritudlmi bdjneho ostrova Mykonaos,
boutique wellness BO HO BO prind3a radikdiny

umocneny holistickym dizajnom,
vo vile na hradnom kopci.




BOHObO

BOHO  1omnc BODY

INSTAGRAM VISUAL CONCEPT
CONTENT & NARRATIVE
| Slovak & English |

bohobo.sk EZ3

137 posts 1,877 followers 519 following

BO HO BO

Inipirovany bohémskou
estetikou ostrova Mykonas,
BO HO BO boutigue wellness
prindsa do Bratislavy radikdlny
zazitok formowvania postavy.
www.bo-ho-bo.com

il POSTS TAGGED
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ZuzanaZeman

J OATULYULERTIE

BRAND IDENTITY NARRATIVE
| Slovak |

Jasnu predstavu o Zivote mala uZ ako dieta,
naplnit ho bohatymi zazitkami z objavovanych kras a miest.
0Od osemnéstich ju odchodom z Bratislavy zacala uskutoénovat.
Zila v Dubaji, Lyone, PariZi, New Yorku, Londyne.
Cestovala svetadielmi.

Francizsko sa pre Zuzanu stalo osudovym,
stretla tam budiceho manzela Juliena a signifikantného
muza vo svojom profesionalnom Zivote, jeho dedka.

Vzéacne klenoty z drahych kamentov
zosobniujuce Vasu vynimoc¢nost.

Jean Alexandre Amengual,
vyznamna osobnost vo franctzskom klenotnictve,
podpisany pod $perkami pre zna¢ky ako Cartier ¢i Hermes,
muZ s oslnivym renomé a eminentnou klientelou.

. 2 s e 2 £
Brilantné, originalne, atemporalne. -
“Okuzlil ma otvorenim klenotnice rodinnej tradicie.
Rozpraval mi o drahych kametioch, vysvetloval zlatnicke techniky,
kreslili sme ndvrhy a spolu ich realizovali. Objavil méj talent a
zasvitil ma do §perkarskeho umenia.”

Obdivuhodné drahocennosti,
ktorych kreacia je eminentny zazitok.
Snubny prsten, ktory pre 1u stvoril, jej klenotnicke fatum specatil.

Sperk putal pozornost, Zeny tuzili po podobnom, vynimoénom.
Joaillier personnel — Zuzana Zeman
vytvara Sperky ako investi¢né diela

s espritom francuzskej tradicie.

S exaltaciou jej vlastnou zacala Zuzana navrhovat dizajny.
Prvu celostnt kreaciu, pre zberatelku unikatnych klenotov v New Yorku,
uskutoénila v roku 2006. Jej renomé sukcesivne réstlo, zvy$ovali sa
brilantné realizacie pre vyhranené osobnosti.

Certifikat z gemol6gie na GIA zalubu kvalifikoval na
exkvizitné umenie hodné investicie.

Pre radost z luxusu

ZuzanaZeman “Zbozniujem osobny pristup, zhmotnenie esencie klienta
Lomuiaany v povabe vzbudzujicom obdiv, ktory je vzacnym zazZitkom.”
par excellence.
Po narodeni syna si vytvorila zazemie v Bratislave.
S pocitom naplnenia Zivota chybajtcou srde¢nostou a
tuzbou ozdobit Slovenky Ziarivymi impresiami
s espritom francuzskej tradicie.

Zazitok par excellence
\» 4 % Salon Zuzana Zeman Joaillerie
- w m - bol otvoreny v juni 2017.
personifikuje Zuzana Zeman.

“Mojou miizou je kazdd klientka”
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CiTAM ODPOVEDAM SCITAM

BRAND IDENTITY CONCEPT
CREATIVE DIRECTION
NAMING & LOGOTYPE

| Slovak |

Citanie
Je zabava]



STAY BLESSED
WITH ST. CHRISTOPHER

NAMING AND TAGLINE
BRAND IDENTITY CONCEPT

BRAND NARRATIVES
| English |

Whether you are
enjoying waves or holidays,
the city lifestyle or a nomadic life
following the sunshine.

For boys and girls.




STAY BLESSED
WITH ST. CHRISTOPHER

BRAND IDENTITY CONCEPT
BRAND NARRATIVES
| English |

AMSTERDAM
A delight to the eyes, Amsterdam
with its quintessential tulips in gentle bloom,
picturesque canals and irridescent sites.
Enjoy a blooming good time!

SARDINIA
The vision of sun-soaled holidays,
infinite coastal hideaways and turquoise bays,
lush mountain canyons and paths - that's
Sardinia under the bluest of blue skies.

CAPE TOWN
City defined by stunning urban and natural
landscapes, colourful festivals and tuxedoed
african penguins at Boulders Beach -
a visual treat!




D Artefact
with Attitude

BRAND IDENTITY NARRATIVE
| Slovak & English |

Solid wood design,
natural and artefactual.

|99 Kolekcia predvadza krasu

Traditional forms and exquisite prirodneho materialu a precizne
craftsmanship are combined remeselne spracovanie, v ladnom
with a cutting edge kontraste s jednoduchym
contemporary aesthetic. tvaroslovim. éé

The subtle harmony — Michal Riabic
between functionality and art,
creates the intersection where
everlasting meets extraordinary.

Formidable visual narratives
are crafted to perfection
with genuine attitude

99 Vychodiskovym elementom )
kolekcie je drevo, jeho povod and arefined edge.
forma je zachovana v podobe
priznanej rastlej hraQy, ktora
dynamicky harmonizuje
so strohymi liniami. ({4

— Lubo Majer




MEADOWS

BOHEMIAN SCENT

BRAND IDENTITY NARRATIVE
| English & Czech |

A HAND CRAFTED CANDLE
WITH BOHEMIAN CHARM.

ENIGMATIC FRAGRANCES,
CAREFULLY CURATED, SCENT
YOUR PERSONAL SPACE WITH

A MODERN ALCHEMY.

DIAMONDS OF LIGHT,
ILLUMINATING THROUGH A
SIGNATURE HAND-BLOWN GLASS,
ENCHANT YOUR SENSES FROM
A RESURRECTED CENTURY-OLD
GLASSWORK TRADITION.

CREATED IN BOHEMIA
WITH PURE INTENTIONS.

DIAMONDS OF LIGHT

oaneive WPTH/ THE NIGHT




SKVOST

BROOCH COUTURE

BRAND IDENTITY CONCEPT
BRAND NARRATIVES
| English & Slovak |

SKVOST
R

Handmade brooches

AURORA

SKVOST

by designer Lucia Simoncicova.

A delightful choice
for those exceptional or everyday occasions,
when a woman needs the sparkle to make her

®

look graceful or fabulous.

e Eye-catching jewels,
oyt embroidered with precious beads,

GLORIA GLOW

Swarovski crystals or pearls, are deliciously
lightweight, specially created to
avoid catching the dress.

LUCIA SIMONCICOVA

Inspired by Grace!

&

MONO VESPER




SKVOST

BROOCH COUTURE

BRAND IDENTITY CONCEPT
CAMPAIGNS
| English & Slovak |

Y

SKVOST
loves traditions

and likes to create them.

Therefore, the wedding
collection
BELLE

brings something extra.

Brooches not only for
brides, but also the
women essential

in their lives.

www.skvost.co

b WELLERY
COLLECTION
by

®

SKVOST
miluje tradicie
aradich vytvara. Preto
so svadobnou kolekciou
BELLE
prinasa nieco viac. BrosSne
nielen pre nevesty, ale
aj zeny, ktoré sua
v ich Zivote

vyznamné.

www.skvost.co
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NAJPRESTE?NEJ%&A ADRESA V MESTE.
VASA VLASTNA.

) PRIESTORU: KTORA S AN
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INVESTICIA Do NLASTNENC
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SOCIAL MEDIA
CONCEPT SELECTION




I\NTIK\H\RII\TIK.SK

BRAND COMMUNICATION
SOCIAL MEDIA CONCEPT
| Slovak |

Mlovasnev Zivote?
Okorerite si dni
laskou ku knihe anoci
vasnivou literattirou.

VYKUPUJEME

numvnlmlx.sx nl\lll"nllMll.SK

-------------

vSetko je laska

R He laska je vietko

. ROALD DA! vetko je laska
L NewveritenSy ldska je vsetko
@ pribehY vSetko je laska
3 QL laska je vsetko
5\ ﬁ \ é Ziod) ANTIRVARIATIK gy K Vi(’[kﬂ_ Je laska
Nl ) L") laska je vsetko
e .. % vSetko je laska
y % % b laska je vietko
% T vSetko je laska
y 7P laska je vsetko

vSetko je laska
Vialori ia <t n

ANTIKVARINTIK gy SK



DIAGRAM

CONCEPT STORE

BRAND COMMUNICATION
INSTAGRAM VISUAL CONCEPT
CONTENT & NARRATIVE
| Slovak & English |

SASSY
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blu : gallery

fresh contemporary art

BRAND COMMUNICATION
SOCIAL MEDIA CONCEPT
| Slovak |

Zuzana Shpp early,
Svatik : b enjoy later

preexponované

Andrea
Barto$ova :

Playing
Artemis




BOHOBO
BOHO  wowsnc pODY
INSTAGRAM VISUAL CONCEPT

CONTENT & NARRATIVE
| Slovak & English |

olistic Massage

Boho—-Bootylicious! 51 as
BOHOSEC

RO

Boutique
Wellbeing

BOHC#BO
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Roman Ondak: The Stray Man,
2006, foto: archiv autora

ROMAN ONDAK je v zahranici
najznamejsi slovensky umelec.
Nase rodinné striebro.

Jediny slovensky umelec,
ktory sa dostal do prestiznych
rebri¢kov svetovych

naj umelcov.

~ ~
= -
” ~

.Ondak pracuje s ¢asovostou
zachovanou a akumulovanou

v samotnych objektoch. Moment
pohybu sa vyskytuje v mnohych
Ondakovych dielach, v pripade

SK Parking pracoval s motivom
znehybnenia prostriedkov
umoznujucich pohyb. Zakon-
zervovanie danej situacie.”

»Ondakove diela vidy obsahuju
obidve veci: skutoéné
umiestnenie a jeho dvojnika. ”

— Georg Schéllhammer, kurator

Roman Ondak: Passage, 2004,
foto: archiv autora

— Georg Schéllhammer, kurator
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